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eEdge myMarketing 

myMarketing is a world-class design tool allowing you to quickly and easily create high-end marketing 
pieces—from listing presentations to property fliers to fully automated touch campaigns. It is seamlessly 
integrated with myContacts, KWLS, and other KW systems to make marketing a snap.  

Your marketing design library contains materials to help you cultivate new leads, win business, promote 
your listings and stay in touch with past clients so you can generate repeat business and referrals. 

 

Touch Campaigns 

myMarketing offers automated touch campaigns that make it easy for you to systematically market to 
your database. The campaigns consist of a combination of phone call reminders and graphically 
appealing pieces that can be emailed or sent via direct mail. Each touch contains timely, relevant and 
valuable information for buyers and sellers in the market of the moment.  

Consistent with the Lead-Generation Database Model presented in The Millionaire Real Estate Agent, 
there are three types of campaigns available to you in eEdge myMarketing: 

Campaign Type What it contains When to use it 

8 x 8 8 touches over 8 weeks 
To cement relationships with new contacts in 
your database 

33 Touch 33 touches over 1 year 
To strengthen relationships with your 
contacts 

12 Direct 12 touches over 1 year 
To create an awareness of your brand among 
people in your target market (e.g., farm or 
past clients). 
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Launch a New Campaign 

1. Log into myKW.kw.com. 

2. In your eEdge Control Panel, expand the myMarketing menu and select Manage and Create 
Campaigns. 

 
3. When the Campaign Performance screen appears, click Create New Campaign. 

 

4. You’ll see a list of all available pre-built campaigns, as well three search options (on the left side of 
the screen) so you can filter the list. Select one or more search options to find the right campaign for 
your message, then click Search. 

 

Delivery Schedule – There are two types of delivery schedules: 

1. Date Campaign: Each touch is sent on a specific calendar date.  
2. Interval Campaign: Touches are sent based on a specific 

number of days between delivery dates. 

Collection – Campaigns that are similar in target audience (e.g., buyers, 
sellers, and sphere) in are grouped together into sets called 
“collections.” 

Campaign Title – If you know the name of a specific campaign, you can 
enter all or part of it here. Note: This feature available only for pre-built 
campaigns.  
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5. In the list of results, you can preview the specific touches in any campaign by clicking Show 
Campaign Step Details.  

 

6. You’ll see a thumbnail of each touch and its delivery method. When you find a campaign you want 
to use, click Choose this Template. 

 
7. After choosing your template, you’ll see this campaign overview screen. This will later serve as your 

performance dashboard for your campaign after you launch it, as indicated by the metrics across the 
top of the screen. Click Edit in any of the four areas listed to customize your campaign. 
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8. You can edit your campaign in any or all of the following four areas. 

1: Edit the Campaign Name 

Allows you to customize the name of your campaign so you can easily identify it later. Click Save 
& Continue after making a change to the name. 

 
 

2: Review and Configure Steps 

You can personalize any of the existing steps (touches), remove touches or add new ones. 

 You can adjust the email subject line as well as the delivery date of each touch.  

 For instructions on personalizing the contents of a touch, skip to XXXXXXXX.  

 Click Save & Continue after making any changes in this area. 
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3. Add or Remove Contacts 

In the left-hand column is a list of all contacts that are eligible to receive all of the pieces 
included in your campaign. 

 If your campaign includes only email touches, then you will only see contacts that have 
a valid email address and have not unsubscribed from marketing.  

 If your campaign includes any direct mail steps, you will only see contacts that also have 
a valid mailing address. 

Note: If you think a contact is missing, go to the contact’s summary page to complete their 
address information so they are eligible to receive this piece.  

 
 
There are several ways to add contacts to your campaign. 

 To add contacts one at a time, click the Add button next to each contact you want. 

 To add all contacts click Add All Eligible Contacts. 

 To display only the eligible contacts in a specific group, click the checkbox next to that 
group name. 

 
Notes: 

 You can select more than one group. 

 There is a maximum of 2,000 contacts per campaign. 
 
Click Save & Continue when you’ve added your contacts to the list. 
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4. Review and Activate  

Your campaign will remain inactive (it will not start) until you check the box to acknowledge 
that you’ve reviewed the campaign and associated terms and conditions. 
 
If you would like Showcase Properties included on each email piece, mark that check box as 
well. 

 The Showcase Properties feature allows you to spotlight specific properties that you’ve 
selected as your featured listings (in the “Market My Listings” section of eEdge). This is a 
great way to market and share your active MLS listings or to showcase listings that 
aren’t on the MLS, such as a For-Sale-By-Owner or pocket listing. 

 If you have more than three properties selected, the system will randomly select three 
showcase properties to feature on your email marketing. 

 
You can then click either: 

 Activate Campaign: The steps will be scheduled for delivery on their respective due 
dates and your campaign will automatically be saved in My Saved Campaigns (for access 
later). 

 Save Campaign: Save it to be started later. You can access it from “My Saved 
Campaigns.” 

 
When you’re ready to schedule the firs touch for delivery, click Activate Campaign. 

 
 

9. You will see a message confirming that your campaign was successfully activated.
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Using the Marketing Design Editor 
The design editor within myMarketing allows you to personalize any design before you send it so that 
you can tailor it to match your contacts’ unique needs as well as your unique brand. 

1. After you select a design you want to customize—whether it’s part of a campaign or a stand-alone 
piece—click the Personalize button next to the preview of the design. 

 
2. The marketing design editor will open, presenting you with an array of tools with which to 

personalize your design. 

Design editor basics 
No matter what type of design you are editing, the editor has four primary areas: 

1. Main toolbar: The toolbar is available with every design and will provide you with the tools 
necessary to start customizing your design. 

2. Page navigation: Allows you to navigate between pages in a multi-page document, such as a 
postcard or guide. 

3. Design elements: An element refers to a text box, image, map, or shape that is part of your 
marketing design. 

4. Pop-up toolbar: When you have selected an object in your design, an advanced toolbar will pop up 

Note: Pages cannot be added or removed. 
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Working with the main toolbar 
The main toolbar will always display these buttons.  

 

Let’s go over what each button does. 

 

Select Save at any time while editing your marketing design. It is a good idea to save 
often, to ensure that you don’t lose your changes. If you are saving a design for the first 
time, click save and name your design. 

 

If you want to close your design click Exit. If you have not saved, the system will prompt 
you to do so. 

 

The Undo button allows you to quickly undo your recent changes.  The Redo button 
allows you to redo something you just undid.  Each button shows the number of steps 
that you can undo/redo. When you first start editing your design they will both show “0”. 

As you make changes to your design, the number under the Undo button will go up. This 
is the number of changes you have made to your design, including images added or text 
you’ve entered. 

 

Select the Zoom button to zoom in or out on your marketing design 

 

 

 

 

 

These buttons will allow you to add elements to your design: 

 Image will pull up stock photos, your photos, and an option to upload new 
photos. 

 Text box will create a blank space to type in. 

 Article will give you a selection of pre scripted content to add. 

 Video give you the option to add a link to a video, another great way to 
encourage your contacts to interact with your email marketing designs. 

 Shapes will give you a variety of shapes to add a little fun and flair to your design. 
You can change the color and size of your shapes or even layer them to provide a 
background for your text. 

 

 

When you add a new element to your marketing design, it will be in the foreground of 
your piece. The Forward and Backward buttons allow you to move the elements of your 
marketing design in front of or behind other elements.  This enables you to choose which 
part of your design you’d like to work on—as well as choose which elements will be in 
the background or the foreground of the design. 
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Working with design elements 
Any elements that are editable in your design are listed on the right-hand side of the editor view. If you 
hover your mouse over any of the elements in the design or on the left-hand list, a red box will form 
around the element. 

 

Notes: 

 As you add elements to your design, you’ll see them appear in the corresponding category. 

 To remove an element, click on the element itself, and click the trash can icon. 

 If you don’t see the trash can icon, click the series of blue dots on the right side of any toolbar to 
reveal additional icons. 

  

Click to show 
more icons on 
the toolbar. 
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Following are instructions for working with specific types of design elements: 

1. Images 
a. To add an image: 

i. Click the image button in the Main Toolbar.  
ii. A placeholder image will be placed in your design, and the right pane of the editor 

becomes your library of photos and upload options. 
iii. Select an image from either the My Images or Stock image library, or click Upload 

Image to bring in an image saved on your desktop. 
iv. Once your image appears in the design, you can resize, rotate and move your image 

by clicking and dragging. 

 
 

b. A pop-up editor will also appear, allowing you to edit your image a few different ways: 

Image Editor Icons 

 

The replace image button will open up the Image Library, so that you can 
select a different image. 

 
The crop image button allows you to crop your image to desired size. 

 

The link button allows you to add a URL link to your image to encourage 
your contacts to interact, When they click the image, they’ll be redirected 
to a specific website. Note: Available for email designs only. 

 

To unlink your image, click the broken chain icon and the link will be 
removed. 

 
The trash can button will cancel the request for inserting an image 
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2. Text box 
a. To add a text box: 

 Click the text box button in the Main Toolbar.  

 A text box with placeholder text will appear in your design. 
b. A pop-up editor will also appear, allowing you to customize your text. The text editing tools 

function just as in a word processing program, such as Microsoft Word. You’ll be able to 
change your font, text size or even text color. 

 

 

3. Article 
a. When you click the Article button, a list of available pre-loaded articles will become 

available. The articles are sorted into categories.  
b. Click on a category to expand it and see the articles for that category. You can then edit the 

text in the category to your liking. 
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4. Video 
a. To add a link to a video, click the Video Button.  
b. You will be prompted to paste the URL, or website address, of the video that you want to 

link in your design. Make sure you copy and paste the full address from your browser bar.  
c. Once entered, click OK. 

 
d. A video placeholder will be placed in your design, which you can click and drag to adjust the 

size and position. 
e. To add a video playback button, select Replace Image and look in Stock Images in your 

Image Library, where you’ll find a Video Playback Buttons category. 
f. After this design is emailed, your contacts will be able to click on it to play the video. 
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5. Shapes 
a. To add a shape, click the Shapes button.  
b. Select one of the three available shapes: rectangle, circle, or straight line. 
c. A shape placeholder will be placed in your design and the Shapes Toolbar will appear. 
d. With the shapes toolbar, you can: 

 Change the background and border colors, thickness and opacity. To remove the shape, 
click the trash can button. 

 Decide how thick the border of the shape will be. For a thicker border, click and hold 
down on the slider, then slide it to the right. 

 Determine how transparent the shape is. By default, the shape is 100% opaque, 
meaning it is solid. If you want to make the shape more transparent, click and hold 
down on the slider, then slide it to the left. Now you can layer it over another design 
element. 
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Market Your Listings 
When you enter your listing into the KWLS, we take that listing and feed it to eEdge, where you can use 
the Listing Enabled Designs. These designs automatically pull photos and listing information from one of 
your active listings on the MLS. 

Select and personalize a listing design 
1. From the eEdge menu, click Market My Listings > Listings to see all active listings associated 

with your eEdge account. 
2. Create Marketing Material to browse the available listing enabled designs. 

 
3. The screen below will appear and the “Listing Enabled Designs Only” box will be checked.  
4. Select your design from those available.
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5. On the screen that appears, enter the MLS number or street address in the Choose a Listing 
field, and select your desired listing from the pop-up list that appears. 

6. Click Personalize to continue. 

 
7. When the Marketing Design Editor opens, you’ll see that the listing information will already be 

added to your marketing design, but you can make changes to this information if you wish. 
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8. When you have finished personalizing your design, you’ll need to save it.  
a. From within the Design Editor click the Save button and select Save As. 
b. Name your design something relevant and easy to remember like the address of the home 

you are promoting, or a description of the piece. 
c. Click Save after you've named your design. 

 

9. You’ll receive a message that your design was successfully saved and can be found in the My 
Saved Designs section in the Marketing Center. Click OK. 
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Once you customize your marketing piece, you can save it and send to your contacts by email, you can 
print and hand-deliver, or you can have it professionally printed and mailed for you. This is a great 
resource for getting the word out when an open house or listing sells! 

Share your listing design (electronic format) 
If you have an email design, you can share it electronically in several ways. 

1. From the eEdge menu, Click Create Marketing > My Saved Designs. 
2. Click the thumbnail of your piece when you see it in the results. 

 

3. Here, you have two options for sharing the listing design: 

Email Click Compose Email and follow the prompts. The design will be included as 
a JPEG in the email you send 

Publish to Web 
and Share 

Click the Publish to Web and Share box to generate a unique URL for your 
design that you can copy and paste into a website or your social networks. 
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Share your listing design (print format) 
Virtually all designs in the eEdge Marketing Library are available in both email and print versions. Shown 
below is the design library filtered to show Listing Enabled Designs only. Under the name of each design 
is information to tell you if it’s an email or print design, and the dimensions of the print design. 

1. In the design library, select the design you wish to personalize. 

 
2. On the next screen, click Personalize to open the Marketing Editor, make your changes and save 

the edited design. 
3. You’ll return the screen below, where you have several options for printing and delivery. 

Download PDF Click Download PDF to save and print the file locally. 

Order Professional 
Printing 

Select “Print Mailing Addresses on Pieces” if you want that option, then 
click Add To Cart. 
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4. If you select Add to Cart, you’ll be prompted to preview and approve the design before 
proceeding. Click Preview and ensure the design is ready for print. Then click Approve & 
Continue to continue. 

5. You’ll see a summary of your order as well as the total cost. If you would like mailing addresses 
printed on each piece, click Choose Recipients and select the contacts individually or by group. 

 
6. Click Checkout to complete the process. 
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Create Client Presentation Guides 
The buyer and listing guide templates in eEdge are tools you can use throughout your client 
presentations to keep you on track. They enable you to take a systematic approach to working with 
clients—delving into their needs, wants, and values, and showcasing your services. Most importantly, 
these presentations will educate and set expectations for the way you work.  

1. To browse the available designs, click Create Marketing > Design Library from the eEdge menu. 
2. In the Type of Material field, select “Guides” from the drop-down list.

 
3. Click the thumbnail of the design you wish to use. 
4. Click Personalize to customize the guide.  
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5. This will open the template in the Marketing Design Editor. 
6. Use the page navigation controls to review and edit each page, one at a time. You’ll notice 

placeholders throughout the guide for you to enter yourr clients’ names, your name and your 
own unique content. 

 
7. Make any edits, referecning the section “Using the Marketing Design Editor” in this guide. 
8. When you’ve finished your edits, save the design with a new name so you can access it later in 

your saved designs library. 
9. After saving, exit the marketing design editor, and you’ll be prompted with options for 

delivering your guide to your client. 


